NEWSLETTER OF THE

EGG FARMERS OF ALBERTA

" APRIL 2015

BOARD OF DIRECTORS

CHAIR
Susan Schafers 780-963-3249

VIce CHAIR
Levi Hofer 403-892-1877

EFC DIRECTOR
Ben Waldner 403-579-2180

EFC ALTERNATE
Joe Kleinsasser 403-653-4480

DIRECTOR

John Hofer 403-641-2030
DIRECTOR

Meb Gilani 403-567-8343
STAFF

GENERAL MANAGER
Susan Gal ext. 124

MARKETING & COMMUNICATIONS MANAGER

ggNe)tes

Board of Directors Update

Your Egg Farmers of Alberta (EFA) Board would like to thank their
fellow producers (a record 127 in attendance), government and industry
representatives for the fantastic turnout at our highly successful 46" AGM,
which was held on February 24"™ in Red Deer. This year’s event was
highlighted by the publication of EFA’s inaugural Sustainability Report,
which is intended to be a report card for the organization, the farmers, the
industry and consumers, to provide transparency and accountability for our
efforts to build public trust and strengthen our social license. The
Sustainability Report focuses on EFA’s key pillars: Healthy Birds, Healthy
Eggs, Healthy Farms and Healthy Communities.

This year the Board welcomes Meb Gilani, from 1126366 Alberta
Ltd., as a new Director. Susan Schafers (Chair), Levi Hofer (Vice Chair), Ben
Waldner (EFC Director) who was re-elected for his 2™ term, Joe Kleinsasser
(EFC Alternate) and John Hofer (Director) will all continue to serve.
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EFA VISION STATEMENT

Healthy Food, Healthy Farms,
Healthy Families.

EFA MISSION STATEMENT

Cultivating a sustainable egg
industry together with farmers,
consumers and other stakeholders.

EFA OFFICE HOURS

The EFA office will be closed on
Monday, May 18" for Victoria Day.
We sincerely hope this will not
cause any inconvenience.

EGG PRICE UPDATE

Effective from January 4™ 2015:

Grade A
X Large $2.030 ¢
Large $2.030 ¢
Medium $1.800 |
Small $1.430
Nest Run $1.911 |
Pee Wee $0.270 ---

Grade B $0.750 ---

Grade C $0.150 ---

From the minimum paying price,
processors can only deduct charges
as authorized by the EFA Board.
Farm-gate pickup rates were set in
August 2010 and no increase in
individual freight rates have been
approved since that time.

Egg Farmers of Alberta and Social License

At EFA’s recent AGM, a pair of presenters provided insightful
perspectives about social license. Kurt Kadatz, from the Calgary Stampede,
gave a presentation titled “Responding to Public Perceptions”. He noted
that when it comes to animal care, it's about doing what the community
expects. Producers must align with public values — do the right thing, be
seen to be doing the right thing, and don’t get the two mixed up! Dr. Tim
Blackwell, from the Ontario Ministry of Agriculture & Food, gave a
presentation titled “Agriculture, Specialization, Trust and Professionalism”.
He stressed the importance of building public trust, while pointing out the
many ways that trust can be lost. He reminded producers that taking care
of animals is one of the most respected professions, which comes with
enormous responsibility; animal care, food safety, environmental
sustainability.  Both presenters reiterated the importance of being
transparent and accountable, while taking a leadership role to drive industry
improvement (presentations are now available on the Producer Website).

Just a couple weeks later, EFA Directors (Susan Schafers & Ben
Waldner) and staff members (Susan Gal & David Webb) attended the Social
License in Agriculture Conference, hosted by Alberta Agriculture and Rural
Development. Charlie Arnot, from the Center for Food Integrity, was one of
many thought-provoking speakers featured at the event, which was very
well attended by agricultural industry leaders throughout Alberta.

Some of the highlights the EFA delegation took away with them:

e 95% of the public still trusts farmers

e Farmers need to share their stories

e Shared values are 3-5x more important than data in building trust

e Public trust is based on beliefs & social expectations (emotion VS logic)

e Shared values = build relationships = build trust

e Social license is the level of public trust granted by consumers

e 7 factors of trust-building transparency: motivation, disclosure,
stakeholder participation, relevance, clarity, credibility, accuracy

e Sustainability = continuous improvement, which is a journey

e Do what is right, not just what you have to do

e Be proactive, to ensure the first impression is a positive one

e If we (as a producer or as an industry) mess up, we need to fess up

EFA learned a lot from the presenters, reinforcing the belief that our
own strategic direction is on the right track. From the publication of our
first Sustainability Report, to the launch of our social media platforms and
the ‘Ask an Egg Farmer’ section of our website, to our Egg Ambassador
program, to our future stakeholder engagement sessions, EFA is committed
to cultivating a sustainable egg industry in Alberta while maintaining our
social license.
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UPCOMING EVENTS CALENDAR

April 20-22
EFC Strategic Planning
Ottawa, ON

April 22
APIEMT Training Simulation
Leduc, AB

April 24
AFAC Board Meeting
High River, AB

April 27 & 28
Urner Barry Conference
Las Vegas, NV

April 30
EFA Board Meeting
Calgary, AB

May 4 &5
EFA Board Meeting
Calgary, AB

May 6
CLT Transport Course
Calgary, AB

May 26-28
PACCO Training
Woodstock, ON

June 8
EFA Regional Meeting
Grande Prairie, AB

June 9
EFA Regional Meeting
Edmonton, AB

June 10
EFA Regional Meeting
Calgary, AB

June 10
EFA Regional Meeting
Lethbridge, AB

Animal Welfare and Social License

» Clover Bench, PhD, Sven Anders, PhD, and Craig Wilkinson, DVM,
University of Alberta

Animal Welfare

While it may seem there is a growing gap between production
agriculture and society, the humane movement has actually been around
since ancient times with roots in both religion and philosophy.

The modern humane movement is often traced back to 1964, when
Ruth Harrison wrote a series of newspaper articles about her observations
of farm animals. These articles were later published as the book Animal
Machines. In response, the British government convened the ‘Brambell
Committee’ led by Professor Roger Brambell. In 1965, the resulting
Brambell Report concluded that animals should have specific freedoms
satisfied to achieve good overall well-being. These guidelines have since
become known as the Five Freedoms:

Freedom from Hunger and Thirst
Freedom from Pain, Injury and Disease
Freedom from Discomfort

Freedom to Express Normal Behaviour
Freedom from Fear and Distress

vk wnN e

The Brambell Report also defined welfare as a “wide term that
embraces both the physical and mental well-being of the animal. Any
attempt to evaluate welfare, therefore, must take into account the scientific
evidence available concerning feelings of animals that can be derived from
their structure and functions and also from their behaviour.” Welfare has
since been further defined by many animal scientists and is reflective of
different training and different views: how an animal feels, an animal’s
pathological state, an animal’s attempts to cope with its environment, and
an animal’s productivity and reproductive performance.

The World Organization for Animal Health (OIE) currently defines
welfare as “An animal is in a good state of welfare if (as indicated by
scientific evidence) it is healthy, comfortable, well nourished, safe, able to
express innate behaviour, and it is not suffering from unpleasant stress such
as pain, fear, and distress. As such, good animal welfare requires disease
prevention and appropriate veterinary treatment, shelter, management,
nutrition, humane handling and humane slaughter. Animal welfare refers to
the overall state of the animal.” This definition of welfare includes
components from previous welfare definitions, the Five Freedoms, and
retains an emphasis on the need for scientific evaluation.
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ABOUT EGGNOTES

EggNotes is the official newsletter
of the Egg Farmers of Alberta.

Submissions should be sent to:
info@eggs.ab.ca

Submission deadline for the next
issue of EggNotes:
May 29", 2015

Next issue of EggNotes:
June 12", 2015

“YOKES” OF THE MONTH

m
-
.

e

Guaranteed to crack you up!

Q: Why did the chicken lift weights?

A: To get eggs-ercise!

Easter Fact:

The tallest chocolate Easter egg
measured 10.39 m (34’ 1.05”) in
height and was made by Tosca (in
Italy) in 2011. The chocolate egg
weighed 7,200 kg (15,853 Ibs) and
had a circumference of 19.6 m (64’
3.65”) at its widest point!

Animal Welfare and Social License, continued from page 3

Social License

Laws are based, in large part, on societal views. As member of
society, consumers provide input about not only what types of products
they want to buy at the store, but also which on-farm practices are
considered humane. Consumers expect farmers to tend to the well-being of
animals in production systems. For example, consumers may not be willing
to pay extra for what they feel producers should already be doing. As such,
what used to be considered a social contract only between a farmer and his
animals, has gradually become a social license granted to producers by
consumers and society at large to benefit from the use of animals.

While science can answer questions about what can be done, the
guestion of “should we?” will always be answered in the context of our
current social ethic. Particular challenges arise when socially-accepted
practices do not agree with the scientific findings. While this isn’t always
the case, it does occur. Further, when it does occur, it can potentially widen
the ‘gap’ between society and production agriculture creating dilemmas
regarding welfare policy and the maintenance of social license. As such, it is
essential that producers continue to align on-farm practices with consumer
values and demonstrate that animals are well-cared for and treated with
genuine respect at every stage of life.

It is also essential that those involved in animal care constantly
strive for improvement, share their efforts with others, educate one
another, stay tune-in to societal values as well as the science of animal
welfare, and be accountable. This includes participating in welfare-related
seminars and workshops and finding ways to communicate with consumers
and the public about agriculture in general and animal care in particular.
This may also require producers and producer groups to work closer with
retailers to help get their messages across to consumers regarding animal
care practices on-farm.

Flock veterinarians are a particular valuable and readily available
resource to help producers evaluate their on-farm practices as well as
health management on an ongoing basis. Similarly, Egg Farmers of Alberta
also helps keep producers informed regarding socially-acceptable practices
which have a scientific basis.
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EFA PRODUCER WEBSITE

For announcements and the latest
news, be sure to check EFA’s
Producer Website regularly. EFA is
continually updating the Producer
Website and adding new resources,
making it a great source of info
about your industry!

Recent additions include:

e Information and updates about
the recent Avian Influenza
outbreaks

e Hen Housing Guide (updated)

e Choosing a Loose Housing
System Guide

e Euthanasia Manual

e Manure Management FAQs

e Presentations from the guest
speakers at the EFA AGM

e Link to a report from the
Coalition for Sustainable Egg
Supply (CSES) about their 3-year
study that evaluates and
compares  various  housing
systems on a variety of criteria

Visit EFA’s Producer Website:
www.albertaeggproducers.ca

EGGNOTES SUBSCRIPTION INFO

Do you know someone who wants
to subscribe to EggNotes? Simply
have them send their name,
company or organization, fax
number and email address to:
info@eggs.ab.ca

Start Clean — Stay Clean™ (SC-SC) Updates

In order to maintain the requirement of having all producers
accredited in the Start Clean — Stay Clean™ (SC-SC) program, EFA adopted a
progressive plan in 2009 to work with any producers failing to achieve the
minimum program standard. With this plan, producers who failed to
achieve their accreditation after the second financial penalty phase, or who
enter the SC-SC queue for the third time, have had their file presented to
the Board for review.

At the Board’s discretion, the previous process has been adjusted.
Instead of a producer’s file going for review, the producer will now be
placed on probation for a two (2) year period. During the probationary
period, all financial penalties collected will be non-refundable. The full
policy (OPP 8.8) is available on the Producer Website.

Euthanasia Workshop

EFA would like to thank all the producers who attended our recent
Animal Welfare Workshops on euthanasia, in February and March. At the
five workshops, 87% of Alberta producers were trained on acceptable
methods of euthanasia. It is EFA’s hope that everyone left with an
improved understanding of acceptable industry practices for euthanasia, as
well as the confidence to train other employees on the farm that are
responsible for euthanizing birds. EFA will continue to develop additional
training material and resources to help ensure that every hen in the care of
an Alberta egg farmer receives a humane death.

Reminder: Canadian Livestock Transport Conference

Canadian Livestock Transport (CLT) will be hosting a livestock
transport conference on May 5-6, 2015, at the Delta Bow Valley in Calgary.
CLT: Innovation, Education and Awareness is being delivered in conjunction
with the international Animal Transportation Association’s (ATA) 41% annual
Animal Transportation Conference, Improving Animal Care Through
Education, scheduled for May 3-5, 2015.

A decade later, this event looks to build on the successful
conference that ATA hosted in Calgary in 2005, which attracted industry
representatives from around the globe. For more information and to
register for each conference, please visit the CLT website:

www.livestocktransport.ca/en/livestock-transport-conference
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EGG AMBASSADORS

EFA recently hosted an Egg
Ambassador Workshop, to provide
training, updates and key messages
ahead of the busy spring and
summer event season. The
morning session was for new
recruits, who discovered the
various ways they could become an
Egg Ambassador, and how to
effectively share their story. An
introduction to media training
helped prepare them for live
engagement, while providing tips to
ensure that their messages are
heard. The afternoon session was
for both new recruits and
experienced Egg Ambassadors, who
were provided updates about EFA
and the Alberta/Canadian egg
industry. Hot topics currently in the
news and on consumers’ minds
were reviewed and discussed, as
were the procedures and tips for
representing EFA at public events.

EFA would like to thank all those
who took part in the workshop and
encourage everyone to get out and
put your training to good use.
Please be sure to share your Egg
Ambassador success stories!

EFA would also like to remind
producers that becoming an Egg
Ambassador can help contribute to
your journey to become the next
Producer of the Year! If you would
like to become an Egg Ambassador,
or if you'd like to learn more about
the program, please contact David
Webb (x126) at the EFA office.

A Big Thank You — Susan Gal

Thank you very much to all of the producers, industry, Board
members and staff for the recognition and celebration of my 25"
anniversary with Egg Farmers of Alberta! | was overwhelmed by all of the
kind words and expressions of thanks. The scrapbook that was put together
for me is a great reminder of all the wonderful people that | get to work
with on a regular basis. It is all of them along with the ability to learn and
grow, which has kept me motivated to do the best job that | can do, so our
industry can continue to be sustainable in the future.

We have been through some pretty big challenges over the last 25
years and, more importantly, we have celebrated many significant
achievements. The guiding light for me is to always try and do the right
thing, for the right reason!

After all the excitement of the day, | was surprised yet again during

the banquet, as | was honored by the poultry industry. Thanks again to
everyone for that very special day!

Field Statistics Update

Here’s an update on how our farmers are performing on their Start
Clean — Stay Clean™ (SC-SC) and Animal Care Program (ACP) evaluations so
far this year:

» 45 SC-SC Layer evaluations have been completed in 2015
v Alberta’s average score: 99.8%
v 35 Alberta egg farmers scored a perfect 100% rating

» 45 ACP evaluations have been completed in 2015
v Alberta’s average score: 98.6%
v’ 31 facilities have scored a perfect 100% rating

» 26 SC-SC Pullet evaluations have been completed in 2015
v Alberta’s average score: 98.8%
v/ 15 Alberta pullet growers have scored a perfect 100% rating
v' 5 pullet growers were newly accredited in the program

EFA would like to thank all the province’s egg farmers for their commitment
and hard work each and every day, to help ensure that safe, high quality
eggs are produced humanely for Albertans.
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CANADIAN YOUNG FARMERS
FORUM

Egg Farmers of Canada (EFC)
recently sponsored the Canadian
Young Farmers Forum (CYFF) for
the second consecutive year, which
focused on the theme Family
Farming 2.0 — Preparing for 2050.

The CYFF attracted over 130 young
farmers, aged 18 to 40 from across
Canada, to build young farmers into
strong leaders while educating
them about the ingredients needed
to run a successful agriculture
business. The conference’s agenda
included topics such as
technological innovations for rural
enterprises, best management
practices and the importance of
social license.

Patrick Froese, an 18 year old egg
farmer from Camrose, was among
the CYFF attendees that are part of
EFC’'s Young Farmer Program.
Patrick, the son of former EFA Chair
Mike Froese, also contributed a
blog for EFC, where he discussed
the responsibilities associated with
managing a layer operation.

Patrick says he enjoys the work, the
challenge of being self-reliant, and
even being alone in the barn with
the birds. “I like helping my family
out,” he explains. “It's really
interesting, the whole learning
curve, but I like challenging myself.”

Encouraging young egg farmers will
help ensure that the egg industry
will be sustainable for generations
to come.

Protect Flocks from Wild Birds

Wild birds can cause a lot of trouble for poultry farmers, creating
mess with their droppings and nests, contaminating feed, and harboring
disease and parasites. While this has always been a concern, the risks
associated with wild birds are now greater and more serious than ever.

Since the December outbreak of Avian Influenza (Al) in British
Columbia, the rate of spread of the Al virus across North America is
alarming. The most recent cases have been reported in Montana and
Ontario. The spread of the Al virus has been linked to wild birds, which are
now migrating north, towards Alberta. As many as 90 species of wild birds
may harbor strains of Al. It is imperative that each and every Alberta egg
farmer takes precautions to protect their flocks from wild bird.

Locations with
confirmed cases
of H5N2 Avian
Influenza since
. December 2014.

h%\ 1L | Eﬁ

The first step is to prevent wild birds from roosting and nesting near
the barn, by making the surrounding area unattractive to them. Here is a
checklist of preventative measures that can be implemented:

e Avoid having trees, especially fruit trees or those with dense foliage,
near the barn.

e Ensure that the perimeter (at least 15’ out) around the barn is free of
excess ground cover such as long grass, weeds and debris.

e Check that all air intakes and roof openings are properly screened.

e Eliminate any openings or structural features on the barn that may
provide a nesting site.

e Barn walls, roofs, floors and doors should be kept in good repair, to
prevent gaps that would allow entry of wild birds.

e Ensure good drainage around the barn, to prevent standing water.

e Manage insect populations around the barn (food source for wild birds).
e Quickly clean any spilled feed around the barn, clean around feed bins
after they have been filled, and ensure auger tubes are maintained.

e Barn doors should be kept closed at all times when not being used.
e If doors must be kept open for a period of time, placing a flashing or
rotating light at the entry point will deter birds from entering.
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CLASSIFIED ADS

#1) For Sale:

> 1000-1200 ISA Brown pullets,
19 weeks on June 25™
> Misting pump for cooling barn

Contact: Philip (Lone Pine Colony)
@ 403-742-3454 x276 or by email:
layers@lonepinecolony.com

#2) For Sale:

> Brown pullets, 19 weeks on July
13th

Contact: 403-389-4404

#3) For Sale:

» 128 enclosed LED bulbs, 5.5
watt, $3 each

Contact: Teddy @ 403-752-4176
x713

#4) Wanted:

> 19 week pullets, end of May or
early June

Contact: Jake @ 403-588-9250

#5) For Sale:

» 6 lightly used fan hoods for 25”
wall fans, $125 each

Contact: 403-382-0988
LA '

Protect Flocks from Wild Birds, continued from page 7

Once measures have been taken to prevent wild birds from being
attracted to the area around the barn, a weekly bird check should be
completed, to determine whether or not actions have been effective.
Farmers should walk around the outside of the barn, looking for nests and
other signs of wild bird activity. Nests should be knocked down and the
nest material should be properly disposed of away from the barn.

If wild bird activity is noticed around the barn, additional steps can
be taken to move the birds away from the barn. Birds can be scared away
using visual deterrents that look like predators or that have irregular
movement. Flashing lights, whirling shiny items, hawk or owl figures, and
even balloons can be effective in frightening birds away. Since birds quickly
get used to these deterrents, a variety of different devices should be
swapped out on a regular basis, to be most effective.

If wild birds are seen nesting in a specific area on the barn, try
placing something on the surface that will make it difficult for the birds to
get comfortable, such as ‘porcupine wires’ (shown below).

If an open water source is used for the barn’s water supply, action
needs to be taken to ensure that the water remains free of wild bird
contamination. Deter wild birds from the area around the water source and
treat water with appropriate levels of chlorine.

Finally, the most important step that farmers can take to protect
their flock is ensuring that everyone entering the barn adheres to strict bio-
security protocols. Many cases of Al in commercial poultry can be linked to
farmers bringing the virus into the barn on their boots, after stepping in wild
bird droppings. Everyone entering the restricted area of the barn must
change their footwear, being careful to ensure that footwear, clothing and
equipment that has been exposed to the outdoors does not cross over the
restricted line.

Wild birds carrying the Avian Influenza virus is a reality in Alberta.
While this is a frightening development, it is vital for farmers to realize that
there are things they can do to protect their flocks.

APRIL 2015, PAGE 8
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BEAK TREATMENT

Proper beak treatment is an
important aspect of animal welfare.
Most beak treatments are now
done using infrared equipment.
When done right, it is effective and
humane, but it can be difficult
because the equipment needs to be
adjusted based on the type of bird,
breeder flock age and other
parameters.

Assessing beak treatment quality
will enable egg farmers to provide
feedback to the hatcheries, which
can help them to effectively adjust
their processes and parameters. It
is recommended that producers
walk through their flock and take
note if birds are commonly found to
have beaks that are:

e Too short

e Shorter on the top or gapped at
the front (unable to fully close)

A producer should inform their
hatchery if they experience a lot of
these issues with their flock.

Modified Atmospheric Chamber (MAC) Cart Update

With funding from Growing Forward 2, EFA has been working with
Nutriqguest and Euthanex to develop improved Modified Atmospheric
Chamber (MAC) carts for end of lay depopulation. It is important to
understand that to ensure animal welfare in a gassing system, certain
criteria need to be met. Per American Veterinary Medical Association
(AVMA) standards, a condition of use for gassing poultry is that a flow
regulator or meter should be used to ensure appropriate concentration.
The newly developed MAC carts have a control box (“Smartbox”) that has
been tested with maximum loading rates, to ensure the ability of the system
to maintain welfare under standard operating conditions.

Producers that attended EFA’s recent euthanasia workshops were
provided with information packages that outlined:

e Critical factors for ensuring welfare when building or using a gassing
cart.

e Blueprints for building a welfare friendly cart that can be used with the
Euthanex gas control box (“Smartbox”).

e An SOP for use with the MAC carts.

EFA is hopeful that the Growing Forward 2 Livestock Welfare
Program will re-open shortly and provide 50% cost sharing for producers
interested in purchasing or building MAC cart systems. For producers
building their own unit, EFA strongly encourages you consider the following:

e To ensure the welfare of the birds, the cart should be brought to the
birds, rather than the birds being brought to the cart (except for in a
free run system).

e In order for a built cart to be compatible with the “Smartbox”, it
needs to be the exact volume of the blueprints.

e The cart needs to have a complete seal — if any gas can leak it will
impact the welfare of the birds, because the concentration will dip
below acceptable levels during operation.

EFA is purchasing a number of gas delivery systems that will be
made available to producers with compatible carts. These gas delivery
systems will be available as of early summer. If a producer is making any
changes to the design, EFA strongly encourages them to contact Jenna
Griffin (x129) at the EFA office before building the unit, to ensure that
changes to be made will not impact compatibility with the gas delivery
system or the welfare aspects of the cart. Blueprints and additional
information on requirements are available in the MAC Cart Package — please
contact Jenna Griffin (x.129) at the EFA office for a copy.

{Fo\mcxs
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HEALTHY BIRDS - TIP

Hens naturally lose feathers
every day, which can be seen in
their housing environment. If you
begin to notice that feathers are
disappearing, they are being eaten.
This is often the first sign of a
nutrient deficiency that should be
addressed.

HEALTHY EGGS - TIP

Standing water can be a
reservoir for salmonella, as well as
an environment for insects, wild
birds and other pests. Ensure that
any standing water within 200’ of
your barn is removed as quickly as
possible. If you struggle with
standing water every spring, you
may want to consider installing a
drainage system, such as a French
Drain:

1) Dig a trench in your yard where
water is standing.

2) Add a bed of pea gravel to the
bottom of the trench.

3) Wrap a perforated, flexible,
plastic landscape pipe with
landscape fabric, or use pipe
that is ready made for use in a
French Drain.

4) Position the pipe in the trench
so the top is below ground
level.

5) Leave one or both ends of the
pipe open so water can drain
away.

6) Cover the sides and top of the
pipe with more pea gravel.

HEALTHY

S

HEALTRY TARM ek conamunarecs

Healthy Farms — Tip

To keep your farm safe, it is important to proactively assess all jobs
for hazards, and train workers to carefully evaluate existing and potential
hazards. Involving people at all levels can help ensure everyone is aware of
hazards that might not otherwise have been noticed until an accident
occurs. To identify hazards, it is helpful to consider these categories:

e Chemical (ie: solvents, fumes)

e Biological (ie: bacteria, vaccines)

e Physical conditions (ie: falls, rollovers, high noise levels)
e Environmental (ie: confined spaces, extreme weather)
e Ergonomic (ie: lifting, repetitive motions)

o Lifestyle (ie: fatigue)

Once hazards have been identified and assessed, the next step is to
implement control measures to eliminate or reduce the risk of harm. The
best choice is always to eliminate the hazard. |If that is not possible,
consider using engineered controls to place a barrier between the worker
and the hazard (ie: guards, auto-shutoffs, welding screens, etc...).
Administrative controls are the next most effective method, which involves
the implementation of practices, procedures and rules to reduce the risk.
Examples might include posting warning signs, preventative maintenance
scheduling, or emergency response training. Personal protective equipment
(ie: safety glasses, face mask, etc...) should be a last resort and should
always be used in combination with other controls. While often the easiest
to implement, it is usually the least effective.

A good way to start implementing controls for your on-farm hazards
is to categorize your hazards by frequency of exposure, potential severity
and incident probability. Start with a couple that are high in all three
categories and then work your way down the list as time goes on.

Healthy Communities — Involvement

EFA was honored to help support and participate in the Premier’s
Hop into Spring event on March 27" in Calgary, which provided kids and
families from the Boys and Girls Club of Calgary with a fun and memorable
Easter experience! It was a successful and truly rewarding event.

{FAY‘ML\’S
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ALBERTA EGG MARKET UPDATE

The Nielson retail sales data is
available up to March 7, 2015 and
indicates that in the latest 4-week
period, 2.78 million dozen eggs
were sold in Alberta; a 1.0%
increase from the previous 4-week
period (ending February 7") and a
2.4% decrease in sales compared to
the same period in 2014.

Nielson retail sales in the last 52
weeks are up 2.8% over the
previous 52 weeks in Alberta, to
35.82 million dozen eggs! Specialty
eggs (excluding Omega-3 eggs) have
seen the largest sales growth in the
last 52 weeks in Alberta; a 19.8%
increase over the previous 52
weeks, to 2.53 million dozen eggs
(7.1% of the total eggs sold in AB).

EFA ONLINE!

The EFA consumer website has
been completely redesigned to
have a stronger egg theme, shine a
spotlight on our farmers, and
provide consumers with much more
of the information they are seeking!

Get Cracking to: www.eggs.ab.ca

I_I rI

facebook.com/EggFarmersAlberta

, Follow us on Twitter!

twitter.com/EFA_AB_eggs

Like us on Facebook!

Easter Eggstravaganza

EFA was proud to once again sponsor the Calgary Zoo’s Easter
Eggstravaganza, which is a wonderful event for the whole family. The EFA
booth was very busy throughout the event, as staff engaged the public and
answered all their questions. EFA also sponsored the egg decorating and
egg craft activities, which were a huge hit with the kids. For the first time,
EFA integrated social media into the event, running contests on both Twitter
and Facebook. A couple lucky families will win a cooking class featuring
eggs with a local chef! We're already eggcited for next year’s event!

Upcoming Events

Come visit the EFA booth at these EGGcellent events:

> Aggie Days April 11 & 12, 2015

Calgary — Stampede Park BMO Centre

> Aggie Days Lethbridge April 28 & 29, 2015

Lethbridge — Exhibition Park

2015 Marketing Statistics

e Total # of events attended:

e Total # of events sponsored:

e Total # of school & health presentations:
e Total # of resources distributed:

e Total # of promotional items distributed:

38
32
25,134
27,414
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